Printed Letters: Printed Banners:

Signage - both
wayfinding & exhibit

Mental Health story-
telling & information

Printed Decals:
Printed Graphic:

Phone & phonebooth
graphics placed on a
wall. People will pick
up the phone to listen
to personal stories.

Printed information
and resources.
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BE THE - Make it Happen Event Makeover Submission:

LIGHT Be the Light Campaign Exhibit - Rendering

alphagraphics




$20.000

LOCATION

Columbus, Ohio
at 400 West Rich

TYPE

1T Event

ATTENDEES

200 - 1000+

(opening night + open gallery
hours during community events)

BE THE

LIGHT

$10.000

LOCATION
Starting in Columbus,
OH then traveling

TYPE

Multiple Events

ATTENDEES

1000 - 10,000+

(traveling exhibit with multiple events
throughout the midwest)

Make it Happen Event Makeover Submission:

00

Thank You

Wining the Make It Happen
contest would change the
trajectory of our organization.
Our 2021 event is still being
talking about because it
created a lasting impact on our
community and we did it with
$10k. Help us create an even
larger impact for good.

MELISSA SYLER
Founder & President

Thank 304( 6@ 30@ tme and conpidenation!

CAMPAIGN

Be the Light Campaign Exhibit - Details alphagraphics



